ALESSIA CAPASSO

COMMUNICATION & CONTENT STRATEGIST

alessiacapasso.it * capassoalessia@gmail.com

CONTENT &« COMMUNICATION
STRATEGY PORTFOLIO


https://www.alessiacapasso.it/

2025-Present

Key results (Mar-Jun 2026)
e 150K+ IG views

Content Strategy, Creation & Community Management

e 3K+ IG interactions

e 7% growth in IG followers
e 43K+ TikTok views
e 2K+ TikTok interactions
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5 VIDEOGIOCHI GIOCANDO
PUZZLE o MECC HE ONALI: L EFFETTO

INVESTIGATIVI BALATRO
CHE CONSIGLIO UNZIONARE LE COS un

STO GIOCANDO

DI NUOVO A
| VIDEOGIOCHI DEI LIFE IS STRANGE

MONTY PYTVHON DOPO 9 ANNI
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0. Non & davvero voglia di controllare I'incontrollabile. E
iiuttosto entrare, per un momento, in uno spazio in cui l'ordine
| possibile, dove mettere in ordine le cose diventa semplice e
aturale. Forse & questo che continuo a cercare: una forma di
|uiete, un modo diverso di stare dentro alle cose.

‘i @ mai capitato di ritrovare questa sensazione grazie a un
lioco?

Non & davvero voglia di controllare l'incontrollabile.
E piuttosto entrare, per un momento, in uno spazio
in cui I'ordine é possibile, dove mettere in ordine le
cose diventa semplice e naturale. Forse & questo
che continuo a cercare: una forma di quiete, un
modo diverso di stare dentro alle cose.

Ti @ mai capitato di ritrovare questa
sensazione grazie a un gioco?

SrLAN O3S


https://www.instagram.com/elan.oss/
https://www.tiktok.com/@elan.oss

2025-Present

Key results (Jan-Jun 2026)

e 47K+ views across IG and FB

Content Strategy, Social Media & Community Management e 5K+ reach across IG and FB
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Noi pensiamo alle storie,

e 25K+ interactions across IG and FB
o 12K+ TikTok views

BureauCrazy
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BureauCRAZY!"
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Un One-page RPG cooperativo,
burocratico e del tutto fuori controllo

Kindred Knot Games
#GDR originali arte, testi e regole
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https://www.instagram.com/kindredknotgames
https://www.tiktok.com/@kindredknotgames
https://www.facebook.com/kindredknotgames

2022-2024

PRESERVERE Key results

Promoting anti-racism with a legal perspective . 20K+ Facebook reach
Content Strategy, Social Media & Community Management * 15K+ LinkedIn reach

Managed editorial content for a multi-channel awareness e 3K+ followers across channels
project focused on anti-racism and legal education.
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OF PERSONS OF AFRICAN DESCENT
LIVE IN HOUSES THEY OWN COMPARED | -
TO 81% OF THE GENERAL POPULATION S| B

PRESERVERE 13 FOCUS
E-BOOK # GROUPS
one European and six Haorionol with 70 legal prafesssonals

Repai an the implementation and Frantling warhars
of the EU anti-raciim legal framewark

42 INTERVIEWS .
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WHAT WILL BE HEXT



https://www.facebook.com/preservereEUproject
https://www.linkedin.com/company/preservere-eu-project/

2018-2019

Key results

e 2x incredse in YouTube conversions
Content Strategy, Social Media & Community Management * 30% increase in engagement among

US audiences
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https://www.instagram.com/thetourguy/
https://www.facebook.com/TheRomanGuy/
https://www.youtube.com/channel/UCobaqk2JEYLiBJAhJZG0Oiw

2017-2018

Key results

e 2x incredse in engagement among

Content Strategy, Social Media & Community Management European and US audiences
* Developed a social media campaign

targeting Japanese audiences



https://www.facebook.com/villagekiramachi/?locale=it_IT
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